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MARKETING AND OUTREACH PROGRAMS

Cannabis and Hemp Insider sponsors two 

video marketing outreach programs for 

any company interested in connecting with 

cannabis, hemp, or CBD companies or 

consumers and medical practitioners.

▪ Cannabis and Hemp Insider Showcase Videos -

interviews coupled with targeted email, social 

and online distribution.
(www.cannabisandhempinsider.com/blog)

▪ Cannabis and Hemp Insider “Deal of the Week” 

Video – A special offer of a product, service or 

technology for the cannabis, hemp, or CBD 

industries, or consumers and medical 

practitioners. (www.cannabisandhempinsider.com/swk)
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A Cannabis and Hemp Insider 

Showcase Video

A Cannabis and Hemp Insider

Deal of the Week Video

http://www.cannabisandhempinsider.com/blog
http://www.cannabisandhempinsider.com/swk


CANNABIS AND HEMP INSIDER:
SHOWCASE VIDEOS
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A Cannabis and Hemp Insider Showcase 

Video Interview



SHOWCASE VIDEOS: THE POWER OF VIDEO 

INTERVIEWS
Cannabis and Hemp Insider Showcase Videos 

enable companies with products, equipment, 

or services to target cannabis, hemp, and CBD 

businesses through the power and impact of a 

video interview. 

The Showcase Video program enables your 

company to obtain exposure to:

▪ State-licensed Cannabis growers, 

processors, dispensaries and retailers

▪ Hemp growers

▪ Hemp processors

▪ Manufacturers and marketers of hemp and 

CBD products

▪ Potential strategic, joint venture, and  

financial partners

▪ Business and financial media 
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MARKETING 

OUTREACH USING A 

SHOWCASE VIDEO
▪ Complementing the impact of a Cannabis 

and Hemp Insider Showcase Video, is our 
powerful marketing, outreach, and media 
strategy designed to target appropriate 
cannabis and hemp businesses.

▪ Key to the distribution plan for a Cannabis 
and Hemp Insider Showcase Video is our 
understanding your business and its 
objectives.

▪ We target appropriate industry-specific 
decision-makers through our proprietary 
email distribution coupled with social 
media, and online distribution. 

▪ Your Meet the CEO Video is published at our 
Cannabis and Hemp Insider website and our 
YouTube channel. 
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SHOWCASE VIDEO 

PROGRAM SPECIFICS
▪ Our Showcase Video program consists of the production of 

an interview hosted by Jeffrey Friedland, CEO of FC Global 
Strategies.

▪ Your video is posted to our Meet the CEO Video website 
and YouTube.

▪ Our typical distribution includes the emailing of your 
Showcase Video to 15,000+ individuals from our 
proprietary database, three times over a three-week 
period, once typically during each week, and once during 
the weekend. (Our email open rate ranges from 22% to 29% 
with a click-through rate of 4 - 6%, both of which are 
dependent on the subject content.)

▪ Showcase videos are also posted to targeted online and 
social media sites, including LinkedIn groups that we 
sponsor. 

▪ We also suggest that your Showcase Video be posted to 
your own website, emailed  to your own email distribution 
lists, and used for your other company purposes.

▪ The cost for the production and distribution of a Cannabis 
and Hemp Insider Showcase Video is $950.
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https://www.fcglobalstrategies.com/management
http://www.fcglobalstrategies.com/


CANNABIS AND HEMP INSIDER:
DEAL OF THE WEEK VIDEOS
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DEAL OF THE WEEK VIDEOS
Cannabis and Hemp Insider Deal of the Week Videos 
provide an opportunity for companies with products, 
equipment, machinery, or services to target cannabis, 
hemp, and CBD businesses, or consumers and medical 
practitioners, through the power and impact of a video 
interview. 

The Showcase Video program enables your company to 
obtain exposure to:

▪ State-licensed Cannabis growers, processors, 
dispensaries and retailers

▪ Hemp growers

▪ Hemp processors

▪ Manufacturers a,nd marketers of hemp and CBD 
products

▪ Potential strategic, joint venture, and  financial 
partners

▪ Business and financial media 

▪ Consumers and medical practitioners
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DEAL OF THE 

WEEK VIDEOS
 Our Deal of the Week Video program  

consists of the production of a short 
conversation with Jeffrey Friedland, CEO 
of FC Global Strategies.

 The Deal of the Week Video is posted to 
our Cannabis and Hemp Insider website 
and our YouTube channel.

 Our typical distribution includes the 
emailing of your Deal of the Week Video 
to 15,000+ individuals from our 
proprietary database, (Our email open 
rate ranges from 22% to 29% a click-
through rate of 4 - 6%, both of which are 
dependent on the subject content.)

 Deal of the Week Videos are also posted 
to targeted online and social media 
sites, including LinkedIn groups that we 
sponsor. 

 Your Deal of the Week Video can also be 
posted to your own website, emailed  to 
your own email distribution lists, and 
used for your other company purposes.

 The cost for the production and 
distribution of a Deal of the Week Video 
is $695.
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https://www.fcglobalstrategies.com/management
http://www.fcglobalstrategies.com/


JEFFREY FRIEDLAND, THE HOST OF CANNABIS AND HEMP 

INSIDER VIDEOS
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As a staunch advocate of entrepreneurship, Jeffrey Friedland's focus and passion is in enabling 

entrepreneurs to achieve their dreams, whether they're a start-up, early-stage, growing, or middle-

market company. 

Jeffrey Friedland was the chief executive officer and a director of a NASDAQ listed financial 

services company, a director of a New York Stock Exchange-listed company, and the chairman of the 

supervisory board of a Hong Kong-based company that became listed on the Frankfurt Stock 

Exchange. He is CEO of FC Global Strategies LLC. (www.fcglobalstrategies.com) 

Mr. Friedland has been involved in the cannabis industry since 2013. He was an owner of two 

cannabis retail stores and a grow facility in Colorado; an early-investor in three Canadian cannabis 

producers all of whom became publicly-traded; the founder of an Israeli-based company focused on 

cannabis and hemp genetics; the founder of an extraction system leasing company in California; a 

US-based, publicly-traded cannabinoid medical research company in; and a California-based CBD 

brand, which was spun-off to a British Columbia company. 

He has been featured or quoted in dozens of publications including the Wall Street Journal, USA 

Today, Forbes, the South China Morning Post, and Forbes and has been a speaker at conferences and 

events throughout North America, Europe, and Asia.

Mr. Friedland is the author of Marijuana: The World's Most Misunderstood Plant, which is available 

in print and Kindle editions at Amazon.

His "Friedland's Corner” videos provide commentary, analysis, implications, and developments on 

the cannabis, hemp, and CBD industries (www.fcglobalstrategies.com/blog)

JEFFREY FRIEDLAND

Jeffrey Friedland’s book, 

Marijuana: The World’s Most 

Misunderstood Plant

http://www.fcglobalstrategies.com/


INFO@CANNABISANDHEMPINSIDER.COM

WWW.CANNABISANDHEMPINSIDER.COM

CONTACT US. 
WE’D LOVE TO HEAR FROM YOU.

+1 970 779 4040

A PROGRAM OF

www.fcglobalstrategies.com


